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OUTLINES OF TESTS

SEMESTER - 3
PAPER IX	: 	PUBLIC RELATIONS
PAPER X	: 	ADVERTISING
PAPER XI	: 	RADIO
PAPER XII	: 	GENERAL AWARENESS AND COMMUNICATION SKILLS							(INTERNAL)
SEMESTER - 4
PAPER XIII	: 	TELEVISION
PAPER XIV	: 	NEW MEDIA TECHNOLOGY
PAPER XV	: 	FILM STUDIES (INTERNAL)
PAPER XVI	: 	GENERAL AWARENESS AND COMMUNICATION SKILLS 							(INTERNAL)
PAPER	:    ENVIRONMENTAL AND ROAD SAFETY AWARENESS (QUALIFYING)













SEMESTER-3
PAPER IX
PUBLIC RELATIONS

Max. Marks : 100	    Theory: 60 Marks
Pass Marks  : 35	 Practical: 20 Marks
Time Allowed : 3 Hours	         Internal Assessment: 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections: A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each.  Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all.                                                                             
INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two question each from the sections A and  B of the question paper and the entire section C.

Section A
Introduction to Public Relations: Meaning and definition; Origin and growth of PR; Functions and qualities of a PR executive; PR Media relations; PR-Ad Agencies Relations.

PR, propaganda, lobbying and Publicity; PR in government, private and public sectors; PR publics: Internal and external; Customer relations, Employee relations; Stock holder relations and PR in support of Sales; Guidelines for a PRO.
Section B
PR and its tools: House journal , annual reportsetc.; Writing for PR; Press Release, media kits, hand-outs, backgrounders  Rejoinders; Organizing media events ; Conferences ; Press briefs and Meet the press.
Basic understanding of Symmetrical and Asymmetrical theories of PR: Definition; concepts and types. Event management and Crisis management and other allied disciplines of PR.
Practical:Preparing PR campaign. 
Text & References:
· Reader in Public Opinion & Mass Communication: Morris, Janowitz and Paul Hirsch (ed.).
· Public Relations– A Scientific Approach: Sahai, Baldeo.
· Handbook of Public Relations in India: Mehta, D.S.
· Corporate Public Relations: Balan K.R.
· Public Relations Handbook: Dilenschneider, Robert L. and Forrestal, Dan J.
· Public Relations Principles Cases and Problems: Moore, Frazier H., Kalupa, frank B.
· Jan Sampark (Punjabi) :Dilgir, H.S.
· Future of Journalism, Mass Communication and Public Relations: Jan R. Hakemuldar.
· Public Relations Concept: J. Shri, N. Jethu, Sterling Publishers Pvt. Ltd. New Delhi.
· Handbook of Public Relation and Commuincation : K.R. Balan and C.S. Raudu, Castle Books Pvt. Ltd.


PAPER X
ADVERTISING
Max. Marks : 100	    Theory: 60 Marks
Pass Marks  : 35	 Practical: 20 Marks
Time Allowed : 3 Hours	         Internal Assessment: 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections: A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each.  Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all.                                                                             
INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two question each from the sections A and  B of the question paper and the entire section C.
Section A
Introduction to Advertising; Origin and growth of advertising; Types of advertising; Print, Electronic and New media of advertising.
Functions of advertising; Advertising and marketing mix; Advertising and PR, Advertising as a business; Origin & growth of Ad-agencies; Various departments in an Ad-agency and their functions; Brief introduction of top National and International Ad agencies.

Section B
Theories of advertising: Motivation theory, DAGMAR, hierarchy-of-effects; AIDA.  Consumer behavior; Advertising appeals and objectives. Planning an ad-campaign, brand management; logo , packaging , brand image , slogan , trademark ; Media selection

Writing for advertising; Characteristics of effective ad copy, Copy writing for Print, Television and Radio; Elements or parts of an ad; Creative ad copy ; Ethics in advertising.
Practical:Preparing AD campaign and Advertisements. 
Text & References:
· Advertising :Wright, Winter, Zeigler
· Creative Advertising :Moriarty, Sandra E.
· Advertising Principles &Practice :Chunawala and Sethia, K.C.
· Advertising  Writing :Kaith, Hafer W., White Fordo E.
· The fundamentals of  Advertising:Wilmshurst, John
· Mass Communication in India	:Kumar, Kewal J.
· Advertising in the Mind of Consumer :MaxSuther Land
· Principles of Advertising :Monle Lee, Johnson, Viva Books Pvt. Ltd.
· Advertising Management :DavidA.Parker,RajivBatra, Practice Hall M97,Connaught Circus, 	New Delhi.
· Reading in Advertising :Bellur V.V. Himalaya Publishing Management House, Bombay.








PAPER XI
RADIO
Max. Marks : 100	    Theory: 60 Marks
Pass Marks  : 35	 Practical: 20 Marks
Time Allowed : 3 Hours	         Internal Assessment: 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections: A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each.  Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all.                                                                             
INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two question each from the sections A and  B of the question paper and the entire section C.
Section A
Radio as a means of mass communication; Brief history of radio from early years to the present stage; Print vs Electronic Media; Characteristics of Radio.Effects of radio on Society.
 Public broadcasting, Private broadcasting systems in India; Radio Broadcasting Systems--MW, SW, FM; Internet Radio, Satellite Radio, Community Radio.
Section B
Basics for writing for Radio, Difference between Print writing and Radio writing, Role, duties and responsibilities of an Announcer, Presenter and Comperes; Voice; Pitch, Volume and Tempo,  Importance of pronunciation and vocabulary, Presentation techniques of music and film music.
 Types and formats of Radio programmes-- News, Interviews, Talks, Dramas, Discussions, Features, Documentaries, Jingles, Phone-ins, Roadshows, Spots, Sponsored programmes, Sponsorship and Info-commercials ; Traffic management, radio bridge.
Practical: Conducting Road Show and radio production.
Text and References:
· Mass Communication and Journalism in India: D.S. Mehta, Allied Publishers Limited
· Mass Communication In India: Keval J. Kumar, Jaico Publishing House, Mumbai
· Understanding Mass Communications: Defleur / Dennis, Goyalsaab Publishers, New Delhi
· Broadcasting in India: P.C. Chattergee, Sage Publication, New Delhi
· Broadcast Journalism: Boyd Andrew, Focal Press, London
· News Writing for Radio and T.V: K.M. Shrivastava, Sterling Publication New Delhi
· This is All India Radio: P.C. Chattergee, Publication Division, New Delhi
· News Writing: George A. Hough, Kanishka Publication, New Delhi







PAPER XII
GENERAL AWARENESS AND COMMUNICATION SKILLS (INTERNAL)


Max. Marks : 100					                            Continuous Internal Evaluation 60 Marks
Pass Marks : 35                                                                                                                 Internal Assessment 20 Marks													Practical 20 Marks 
Course content 
Section A 
All current general issues of national importance: Female feticide, Global warming, Depleting water level and other social issues.
Events and issues of the year: sports, bollywood, business, politics, education and other issues of national, international and regional.
Preparation and presentation of at least two reports of 10 minutes each, based on clipping files from newspapers and magazines, including one related to TV and/or Films.


Section B
Preparing for interviews, Group discussions, Body language and gestures, Participation in debates,Stage management, Self-expression and Self-confidence exercises, Conversations, Quiz.
Writing:Sentence making, Reviews, write short narrative and descriptive paragraphs, slogans, short message and caption.
Composition: Any kind of composition like diary writing, dialogue and story.
Practical: Class Presentations, Assignments on major issues, debates and discussions on current affairs, quiz, file clipping/weekly review, communication and writing skills.








	

							SEMESTER IV
PAPER XIII

TELEVISION
Max. Marks : 100	    Theory: 60 Marks
Pass Marks  : 35	 Practical: 20 Marks
Time Allowed : 3 Hours	         Internal Assessment: 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections: A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each.  Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all.                                                                             
INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two question each from the sections A and  B of the question paper and the entire section C.
Course Content 
Section A
Introduction to TV; Difference between structure and functional aspects of newspaper, radio and TVorganization; Nature and techniques of electronic news gathering for TV; Qualities and responsibilities of TV news reporter. 
Principles of video production; Basic TV production techniques; Idea and visualization; Types of script idea: Shooting script; Script writing for TV news; News presentation techniques; role and function of PCR and TV studio; Live reporting; Concept of breaking news
Section B
 Types of video cameras; Types of shots and angles, Lighting and sound; Different modes of camera, filter, white and black balance; Camera movements; Microphones: Types & their characteristics
Introduction to video editing;  Importance of video editing; Types of video editing: linear editing, non-linear editing, live editing;  Framing, cut, fade, transition, crossing the line – imaginary line; Various  broadcast formats (PAL, NTSC and SECAM).
Practical: News reading and news production.
Text and References:
· The Television Writers Handbook:Nash&Oakey
· Radio and TV Journalism:K.M. Shrivastava
· The Grammer of Television Production:Davis& Weller
· TV Camera Operation: Millerson
· Indian Broadcasting: Luthra	
· Broadcasting in India: Chatterji
· Broadcasting Writing :Walters
· Script to Screen :ShardaKaushik
· Before the Headline :ChandrakantPandit
· Basic TV Reporting :York:Focal Press Butter ,Worth Heinenann
· Broadcast News Writing, Reporting and Production :TedWhite,Adrian J. Meppen& Steve Young


	
PAPER XIV

NEW MEDIA TECHNOLOGY
Max. Marks : 100	    Theory: 60 Marks
Pass Marks  : 35	 Practical: 20 Marks
Time Allowed : 3 Hours	         Internal Assessment: 20 Marks
INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections: A, B and C. Sections A and B will have four questions from the respective sections of the syllabus and will carry 10 marks each.  Section C will consist of 10 short-answer type questions which will cover the entire syllabus uniformly and will carry 20 marks in all.                                                                             
INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two question each from the sections A and  B of the question paper and the entire section C.
Course Content 
Section A
Introduction to New Media Technology; Historical perspective of internet; Communication and information technology; Basic understanding of internet and world wide web from the standpoint of mass communication; 
Social networking websites; Blogs, facebook, twitter, chatting, E-mailing, messenger, and other social networking services.
Section B
Process of creating pages by using page layout application Pagemaker/Quark Express; Editing a digital image with Photoshop, Creating a webpage with dream weaver, Creating, manipulating and incorporating 3-D Graphics; Incorporating Audio/Video into Multimedia presentations.
Cyber Journalism; E-Newspapers; On-line Editions of Newspapers; Merits and demerits of cyber journalism over traditional newspapers and magazines; Socio-economic impact of cyberjournalism, citizen journalism, Use of internet for mass communication research.

Practical: Creating personal blogs, Making a presentations on e-Newspapers, online newspapers and social networking sites.

Text and References
· A Journalist's Guide to the Internet : The Net as a reporting tool: Callahan Christopher.
· Writing for New Media : The Essential Guide to Writing for Interactive Media, CDROM, and the Web:AndrewBonim.
· ABC of the Internet :Crumilish.
· Information Technology :Danis P. Curtin.
· Illustrated World of Internet : Anil Madan.
· How the Internet Works : Preston Gralla.
· Old Media New Media : Wilson Dizard, Jr.



PAPER XV

FILM STUDIES (Internal)
Max. Marks : 100						                 Continuous Internal Evaluation 60 Marks
Pass Marks : 35                                                 			                                   Internal Assessment 20 Marks
											                          Practical: 20 Marks 
		INSTRUCTIONS FOR THE CANDIDATES
Course content 

Section A
Reading and understanding films; Film genres- Short film, Ad films, Documentaries; Docudramas, Feature films etc.; Aesthetical and technical aspects of films;
Critically examining various types/genres of TV programmes/ads and writing reports as directed by the teacher
Section B
Critically examining films to write film reviews as directed by the teacher.
Preparing clipping files relating to some prominent personalities/ places/ events/happenings during the semester as directed by the teacher; Participation in Debate, Declamation and Quiz programmes.
Practical: Book review, film review and quiz.











							


PAPER XVI

GENERAL AWARENESS AND COMMUNICATION SKILLS (INTERNAL)
Max. Marks : 100							Continuous Internal Evaluation: 60 Marks
Pass Marks : 35                                                                                      		             Internal Assessment 20 Marks												                   Practical 20 Marks
Course content 
Section A 
All current general issues of national importance: Female feticide, Global warming, Depleting water level and other social issues.
Events and issues of the year: sports, bollywood, business, politics, education and other issues of national, international and regional.
Preparation and presentation of at least two reports of 10 minutes each, based on clipping files from newspapers and magazines, including one related to TV and/or Films.


Section B
Preparing for interviews, Group discussions, Body language and gestures, Participation in debates,Stage management, Self-expression and Self-confidence exercises, Conversations, Quiz.
Writing:Sentence making, Reviews, write short narrative and descriptive paragraphs, slogans, short message and caption.
Composition: Any kind of composition like diary writing, dialogue and story.
Practical: Class Presentations, Assignments on major issues, debates and discussions on current affairs, quiz, file clipping/weekly review, communication and writing skills.















PAPER : ENVIRONMENTAL AND ROAD SAFETY AWARENESS


The syllabus will be as per the University syllabus issued during the academic session. 
10

